
Fiscal Year:
Program Name: Publicity Center
Program Manager:

Please provide an explanation for any positive or negative fund balances at year end.

Publicity Center: $254,488

SERVICE & ACTIVITY FEE ANNUAL REPORT

The Publicity Center produces quality products and provides excellent services to other S&A 
funded areas. With the increase in demand for services, the committee agreed to increase 

funding to cover the increasing cost of operating supplies and to cover production of the Hype 
publication. The committee also agreed to increase funding for additional student positions to 

keep up with industry expansions and to help offset demands within the office.

Please provide a detailed explanation of any fund transfers from one service and activities fund 
budget to another.

Please provide an overview of the student centered programming provided, i.e. type of 
programs, milestones, number of students impacted, and how they benefited.

Please list any S&A funded positions that have been vacant longer than six (6) months. If any 
vacancies exist, please explain how you utilized the funds and what your long term plans are 
for the position.



FY21 
Forecast

FY20 Actual + 
Forecast FY 19 Actuals FY18 Actuals

Revenues

CWU-Sales and Services 70,000 62,244 77,532 74,254 

CWU-Allocation (Revenue) 389,924 396,835 384,684 384,684 

Total Revenues 459,924 459,079 462,216 458,939 

Transfers

Total Transfers 0 0 0 0 

Expenses

CWU-Salary and Wage (Staff) 221,246 195,383 195,480 193,564 

CWU-Student/Temporary/Overtime 129,375 91,357 94,814 75,183 

Total Salaries 350,621 286,740 290,294 268,747 

CWU-Benefits 82,856 89,596 102,366 86,921 

Total Salaries & Benefits 433,477 376,335 392,660 355,668 

CWU-Goods 24,000 32,141 29,530 10,711 

CWU-Supplies 6,600 7,560 12,994 8,751 

CWU-Utilities 1,320 1,282 1,302 1,258 

CWU-Rentals/Leases 7,400 3,300 0 0 

CWU-Repairs/Maintenance 1,000 0 7,665 0 

CWU-Program 8,900 8,117 10,372 12,901 

CWU-Travel 7,800 6,732 3,605 3,570 

CWU-Equipment/Software (Non-Capita 11,000 8,962 36,928 0 

Bad Debt 0 0 0 17 

Total Goods & Services 68,020 68,094 102,396 37,207 

Total Expenses 501,497 444,429 495,056 392,875 

Net Resources (41,573) 14,650 (32,840) 66,064 

Projected Beginning Fund Balance 93,188 78,538 111,378 45,314

Projected Ending Fund Balance 51,616 93,188 78,538 111,378
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Financial Overview
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	Program Manager_32: Lola Gallagher
	Text1: N/A
	Text2: The Publicity Center employed 18 students during the 2018-2019 academic year, two interns plus two other students during the summer, and four full time staff. While the Publicity Center focuses on support to S&A and Student Success areas, our services are available to any department or program seeking to promote a campus event, student life, or student services-related initiative. During FY2019, the Publicity Center worked on more than 550 projects of all sizes and scope. Notable campaigns included ASCWU elections with the highest voter turnout in many years (1585), SURC expansion survey (1770 participants as of March 7), and Wildfest – a reimagined Student Appreciation Day with more than 2100 participants. We continued publishing the Hype events guide each quarter (distributed to all residence halls/apts and locations throughout campus), and designed the new 64-page Wildcat Guide for Orientation. We were also partners in promoting new retention programs such as Wildcat Success Days and Finals Week Stress Busters. We continued to expand social engagement, street team activities and won national awards for video and design work.  Vision and Mission:Publicity Center and CWU Hype engage, inform, and promote connections that cultivate a sense and place of belonging for CWU students. The Publicity Center offers a full slate of creative services to promote campus events, programs and departments while providing real world experience to student employees through hands on skill development, professional mentoring and portfolio development.The Publicity Center promotes an inclusive campus environment through its creative services and relationships. We:• Provide a work environment grounded in learning, understanding and growth• Seek to recruit and hire staff representative of our diverse student body• Encourage dialogue around the meaning implied or conveyed in images and words• Work closely with clients to understand their goals and accurately represent events, programs, and departments• Produce work that promotes and reflects a welcoming and inclusive environment
	Text3: N/A
	Text4: We used some of our positive fund balance to invest in new workstations and space enhancements (including Facilities and IT costs), video equipment, CWU Hype swag and events, student wage increases and a temp design position, and professional development. We plan to update storage and additional work and meeting space in the coming year, as well as replace aging equipment as needed. We will continue to maintain a healthy fund balance to address technology, equipment and program needs.
	Text6: FY2019


