
 

 
MKT 365 – International Marketing 

Central Washington University 
Fall 2013 

 
 

Time:  M/W 3:20-5:30 p.m.    Instructor: Terry Wilson.  
Location: Shaw-Smyser  205    Office:    Shaw-Smyser 317 
E-mail: twilson@cwu.edu    Cell Phone: 206-300-4336 Before 9 p.m. 
Office Hours: 10:00 a.m.to 2:00 p.m. Tuesdays or by appointment 
 
 
Required Text 
There is a required textbook for this class: International Marketing, 15th edition by Catora, Gilly, and 
Graham. It is available at the Campus Bookstore and online. I encourage you to try to obtain the book as 
cheaply as possible.  

CATALOG COURSE DESCRIPTION 

Marketing functions involved in doing business overseas, environmental conditions affecting overseas 
trade, and problems of securing employment overseas. (From the CWU course catalog) 
 
COURSE OBJECTIVES 
After completing this course, students should be able to: 
 

Be familiar with the basics of international business as they apply to marketing including 
history, political structure, economics, and trade. 
 
Understand the special issues that the 4 P's of marketing face when dealing with international 
markets 
 
Learn how to do international market analysis. 
 
Continue development of business communication skills.  
 

Course Organization: 
This course will be successful only with joint effort. I will work to stimulate your interest and learning, 
while you should be prepared to discuss and analyze the concepts learned. Students are encouraged to 
ask questions, actively participate in discussion and to comment on readings and lectures. You should 
note that although the book supports the lectures, we will not rehash the book. However, you will be 
responsible for knowing the material from required readings whether it is explicitly covered in class or 
not. 
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The general format of each face-to-face class will be: 
 

Discussion of any questions that students have about past material or about the class in general. 
Lecture of the major points of the topic using Powerpoint slides 
Discussion of additional readings, movies, in-class exercises, written assignments, etc. 

 
I want this class to provide a lot of opportunity for discussion of topical issues of concern to both the 
students and myself. Students should feel free to ask questions about any subject in which they are 
interested. 
 
Some classes will be conducted online. These classes will still cover the same material as listed above, 
but all the material will be available online through Blackboard.  On those days, no face-to-face class 
will be held, but assignments and class participation will still be due for those days. Check the class 
schedule at the end of the syllabus for those class days. You will be given specific information as to 
what is expected of you for those online class days in the syllabus and on Blackboard. 
 
Course Requirements: 
 
Class Preparation Quizzes: You will be required to take a quiz based on each reading prior to the class in 
which it is due. These quizzes will be available on Blackboard. There will be 10 quiz questions for each 
reading consisting of multiple choice, true/false, and/or fill-in-the-blank questions. You will receive one 
point for each question. Thus, each quiz is worth a total of 10 pts. You have 45 minutes to do each quiz, 
so there should be no time pressure in taking the quizzes.  If you have done the reading, you should be 
able to answer the questions or find the answer to the question within the time frame given. I will drop 
your lowest quiz score from the average. Your final grade for the class preparation quizzes will be an 
average (rounded to the nearest point) of all the remaining quizzes. You must submit the quiz for a grade 
before class time on the day the assignment is due, or you will receive a 0 for that quiz. If you have any 
problems with taking the quiz, send me an email detailing your problem, and I will consider re-setting it 
for you. I will not re-set the quiz for you if you run out of time taking the quiz before it is due. It is your 
responsibility to get the quiz done before time runs out so plan accordingly. Also, do not rely on the 
Blackboard due dates to let you know when quizzes are due. This is not a reliable source. The quiz 
due dates are under the schedule at the end of the syllabus. 
 
2 Exams:  Each exam will consist of short answer (a paragraph or two) essay questions. All exams are 
open notes/open books. All material from the textbook readings, other assigned readings, plus anything 
discussed in class will be considered relevant for the exams. Each of the exams will be worth 15% of the 
course grade. The final exam will held during the scheduled final exam time for this class.  
 
Class Participation. Class participation is a critical component of this course. Much of the learning in 
this class occurs from discussing various theories and applications of marketing tools with each other. 
Lack of participation will severely limit your learning. Students must be prepared and willing to discuss 
what they have learned. Each meeting in the term will be valued equally. Class participation is worth 
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10% of the course grade. You will receive points based on my subjective opinion of the quality and 
quantity of your class participation in any class exercise. Each reading/discussion day, you should be 
fully prepared to discuss the assigned readings. 
 
Each day of class will be equally valued. Evaluation will include preparation (i.e., the ability to respond 
accurately to content questions, the ability to use content to evaluate and analyze marketing strategies), 
participation in both small and large group discussions, and overall involvement and contribution to the 
class. In general, participation scores will be calculated as follows: 
 
A=student is well prepared, is able to accurately identify and apply information from the readings in 
relevant course discussion, actively participates in both small and large group discussions. 
 
B=student is prepared, demonstrates above-average proficiency in being able to identify and apply 
information from the readings in relevant course discussion, actively participates in small group 
discussions, makes modest large group contributions. 
 
C=student has read required material before class and is able to accurately identify information from 
course readings, student participates in small group discussion with little or no large group contribution; 
student is “on-task” in all in-class activities/exercises. 
 
D=student is not well prepared for class, has trouble accurately identifying relevant information from 
course meetings, little or no valuable contribution to small or large groups, evidence of being “off-task” 
in class. 
 
F=student unprepared for class, no evidence that readings have been completed; little to no contribution 
to small or large groups, student “off-task”, including sleeping, studying for other courses, etc. 
 
Class participation for online days will consist of posts to the Blackboard Discussion Board for this 
course. You will be given a list of questions from which you must choose one and write an original, 
substantial post. (An original, substantial post is your own work and demonstrates thorough discussion 
of the question.) You must also respond to two other posts (either a classmate’s post or mine) following 
your original post to get full credit for class participation for that day. Each subsequent post must again 
be original and substantive. Essentially writing “I agree” in response to another’s post is not original or 
substantive.  
 
Term Project 
This term project is an overall group project with some individual work and some group work. The class 
will be divided into 4 groups. Each group will be assigned to one of the following countries: France, 
Vietnam, Haiti, or Mali.  
 
You will each do elements of a market analysis for the same product: the sale of Taco Time franchises. 
Follow this link to the Taco Time website that details what is involved in obtaining a franchise: 
http://www.tacotime.com/own_a_store/requirements/index.html. Because Taco Time has very limited 
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experience in international franchises, their requirements for an international franchise owner are even 
more stringent than for a franchise in the U.S. This would make it impossible to sell a franchise in most 
countries in the world, so do not apply the international standards to your country. Instead, follow 
the requirements for a obtaining a franchise in the U.S. to your country. 
 
There are two parts to this Term Project. One is an individual paper, and the other is a group 
presentation. The paper will be worth 40 points to your grade, and the group presentation will be worth 
10 points. 
 
The elements of market analysis your group will cover are: Demand and Product Analysis, Cultural and 
Promotional Analysis, and Political/Legal and Pricing Analysis. Each group member will be assigned 
responsibility for one of those parts. You will individually be responsible for researching, analyzing, and 
producing at least a 5-page paper on the area assigned.  
 
You will do the paper twice. The first time the paper will be graded and returned with comments. This is 
NOT A ROUGH DRAFT. YOU WILL BE GRADED AS IF THIS WAS A FINISHED PAPER. 
Then you will take my comments and suggestions and re-work the paper into its final form to be turned 
in the last week of class. The initial paper will be worth 25 points and the final paper will be worth 15 
points. The final paper is due on December 4 for everyone.  
 
The initial paper due dates are as follows: 
 
Demand/Product Analysis           November 6 
Cultural/Promotional Analysis        November 13  
Political and Legal/Pricing Analysis      November 18 
 
All papers are due at the beginning of class. Any paper submitted after that will lose 3 points for each 24 
hour period it is late. All papers will be submitted through SafeAssign on Blackboard.  
 
I highly recommend creating an outline for your paper. This is not a book report about your country and 
these topical areas. My suggestion is to organize your paper into the two sections noted above. In each 
section, give a brief (2 paragraph maximum) introduction, then make statements of opinion about the 
interaction between the sales of the franchise and the environment of the country. Highlight those things 
that are most important for American Taco Time management to know given the differences between 
the environments. What is different about the environment in your country and that of the U.S. that will 
necessitate changes in the way Taco Time is used to operating in the U.S.? For each statement of 
opinion, provide facts to back up and explain what you are saying. I will not read drafts of papers, but I 
will review an outline (as detailed as you want to make it) for your paper and give you feedback if you 
would like. Creating an outline of the points that you want to make and the facts that back up those 
points is the best way to create a good research paper. The deadline for outline review is October 30 at 
the beginning of class. Send the outline to my email, and I will give first-come, first-serve turnaround 
within 24 hours, if possible. 
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Your group will also be responsible for doing a final 30 minute presentation at the end of the quarter. 
The presentation should be 20-25 minutes long followed by a question period at the end of the 
presentation. Each member of the group should present material from their assigned section. Your group 
will also provide an opinion at the end for whether or not you think that the Taco Time franchises will 
sell and be successful in your particular country. The group presentation will be worth 10 points.  
 
 
Individual contribution specifics: 
 
Paper - You will write a paper at least 5 pages in length concerning your assigned area. The paper 
should not just be a report about the country. You should be analyzing the information about how this 
information will affect the sales of the franchises. What aspects about your assigned topical area should 
Taco Time management know in order to be well informed before they attempt to sell franchises? (See 
the next module for more specifics with regard to what you should cover.) You must have a 
Bibliography section with at least 10 sources listed. The bibliography must be in APA or MLA format. 
You will be expected to footnote all quotes and data sources. I do not care whether you choose endnotes 
or footnotes. 
 
The paper should be double-spaced with 1 inch margins and at least 10 point font size.  Your grade will 
be determined by the coverage of the topic, depth of analysis, and clarity of writing. A rubric detailing 
the grading of the paper is available on Blackboard. 
 
 
Suggested Coverage for Specific Topics: (These are only suggestions and should not be considered 
an exhaustive list of what is necessary to be covered. Each country is different.) 
Culture - Describe the general national culture highlighting the differences between your country's 
national culture and American national culture. Include Hofstede Scales if they exist for your country. 
Be sure to include the different languages and religions. What concerns do you have about the fit of 
Taco Time with this national culture and why? What are possible solutions to these concerns? Be sure to 
include management and communication issues with franchise owners and customers. Another source 
for possible discussion material is the Cultural Analysis section of the Marketing Plan described in your 
textbook beginning on page 580. (Do not include the political system part.) 
 
Political and Legal Environment - Give a brief history of the national government. Describe the 
current political structure of the country. What are the dominant parties or factions and what are their 
agendas? Will Taco Time franchises cause any political issues to arise? If so, what are they and suggest 
possible solutions. Are there any legal issues involved with doing franchises in this country? What legal 
issues does Taco Time management need to know when selling franchises in this country? How will 
contracts be enforced? 
 
Market Demand - Describe the general population emphasizing those things that are very different 
from the United States and relevant to Taco Time franchises. Be sure to include plenty of demographics 
particularly those that apply to the two potential target markets. The first is the franchise owners. Who 

5 

Sample Syllabus



 

 
do you think is going to be your target market for purchasing the franchises? The franchise owners are 
not going to purchase a franchise unless there is sufficient demand for them to make money, so the 
second potential target market you have to consider is the one for the individual franchise. Who is going 
to be your target market for the franchises? What is the market size? Do they have the income to 
purchase the product? 

  
Product Issues - What changes, if any, should be made to a Taco Time franchise to adapt to your 
country's environment? What should the Taco Time franchise look like? What products should it sell? 
Where should it be located?  
 
Promotional Issues - Describe what you think the promotional campaign for selling these franchises 
should look like. What aspects of promotion should be emphasized? What media is appropriate for the 
target market? Be sure to include cultural considerations. Taco Time as the franchisor is responsible for 
regional promotional support for the Taco Time brand. What aspects of promotion should be 
emphasized for end customers? What media is appropriate for the target market? What might a 
promotional campaign for Taco Time end customers in your country look like? 
 
Pricing Issues - What approach would you use for pricing these franchises? Why? How will you receive 
payment from the franchisees? What is the exchange rate? What about continuing franchise fees 
payments? How stable is the currency in the future? Are there any economic factors that should be 
considered?  
 
Final Grades 
Your grade in this class will be based on the following: 
 
Class Preparation Quizzes     10 pts. 
Class Participation            10 pts.  
Term Project Individual Paper (both versions)   40 pts. 
Term Project Group Presentation    10 pts. 
Mid-term exam       15 pts.  
Final Exam              15 pts. 
 
Total                                      100 pts.  
 
 
Your final grade will be determined by totaling number of points you earn and dividing by 100.  
  
A = 93-100% A- = 92-90% 
B+ = 87-89% B = 83-86% B- = 80-82% 
C+ = 78-79% C = 74-77% C- = 70-73% 
D+ = 68-69% D = 64-67% D- = 60-63% 
F = < 60% 
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Course Policy on Exams: 
All students are required to take each exam at the time and date specified on the syllabus except for 
illness or a death in the family. If you are ill, you must provide a doctor’s note. If there is a death in the 
family, you must provide an obituary notice or a death certificate. In either case, you should notify me 
by email prior to the exam that you will not be taking the exam. There should be no other reason for 
missing an exam. 
 
Plagiarism and Cheating:  
All work in this course must be completed in a manner consistent with the CWU Code of Conduct on 
plagiarism, cheating, sexual harassment and diversity (See CWU Catalog Appendix A & B). The course 
will be taught in a manner consistent with the CB Honor Code, “As College of Business students we 
pledge to uphold these standards of professionalism and conduct ourselves in accordance with them. We 
will not lie, cheat, or steal, and will not tolerate those who do. Our behavior defines who we are and 
what we will become.” Any instance of plagiarism or cheating will result in the student(s) flunking the 
course. I am not kidding. If you cheat on an exam or plagiarize a paper, I will flunk you for the 
entire course, not just the exam or assignment. I have done it before. 
 
 
Disability Accommodations 
Any students with disabilities who need accommodation in this course are encouraged to speak with the 
instructor as soon as possible to make appropriate arrangements for these accommodations. 
 
Don’t bother asking because the answer is No! section: 
 

• If you are not going to be at class, do not ask me for the class notes. It is your responsibility to be 
there and to get all class announcements and explanations. I suggest that you make friends with a 
classmate in case of missing a class to get the notes. Attending class is important to your grade. 

 
• You will not be able to re-write a paper to get a better grade. 

 
• There are no extra credit assignments available to make up work and/or change your grade. 

 
• Your grade will be calculated as described in this syllabus. There will be no exceptions to the 

policies as outlined here. I do this to be fair to everyone and to not have to evaluate the 
legitimacy of people wanting exceptions. 
 

• You cannot take the final exam early. 
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Course Schedule 

 
September 25 
Introduction  

Go over syllabus in class and get into groups. 

 
September 30 
Overview of International Marketing  
Read chapters 1 and 2.  
 
October 2 
History and Geography  
Read chapter 3. Take the class preparation quiz on Blackboard before coming to class. 
 
October 7 
Role of Culture in Global Markets  
Read chapter 4. Take the class preparation quiz on Blackboard before coming to class. 

October 9 
Cultural Effects on Business  

Read chapter 5. Take the class preparation quiz on Blackboard before coming to class. 
 
October 14 – Online class 
Political Environment  
Read chapter 6. Take the class preparation quiz on Blackboard before class time.  

Listen to the voice-over Powerpoint lecture on Blackboard for chapter 6. Watch the PBS Frontline 
Video, Black Money. Answer at least one question by posting on the related Discussion Board thread on 
Blackboard by 5:30 p.m. on this day. Respond to two posts by 12 noon on October 16.  
October 16 
No class – CWU Professional Development Day 
 
October 21 – Online class 
Legal Issues 
Read chapter 7. Take the class preparation quiz on Blackboard before class time. 

Listen to the voice-over Powerpoint lecture on Blackboard for chapter 7. Watch the PBS 
Frontline/World video, Italy: Taking on the Mafia.  Watch the PBS Newshour Paul Soloman Reports 
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video, Piracy Explored. Answer at least one question by posting on the related Discussion Board thread 
on Blackboard by 5:30 p.m. on this day. Respond to two posts by 12 noon on October 23.  
 
October 23 
Global Market Research  
Read chapter 8. Take the class preparation quiz on Blackboard before coming to class. 
 
October 28 
Midterm Exam  
Your Mid-Term Exam will be worth 15% of your total grade. The exam will be choosing to answer 5/6 
short essay questions. The questions will require application of the concepts discussed in this class to 
given situations. The exam is open-book, open-notes. You may bring any written material to use during 
this exam. Please bring a stand-alone calculator to this exam. No other electronic devices of any kind 
will be able to be accessed during this exam. The exam will cover chapters 1-8 in the textbook plus 
whatever we discuss in lecture or online. 
 
October 30 
International Products  
Read chapter 13. Take the class preparation quiz on Blackboard before coming to class. 
*** Optional outline of research paper due by beginning of class to twilson@cwu.edu*** 
 
November 4 
International Promotion  
Read chapter 16. Take the class preparation quiz on Blackboard before coming to class. 
 
November 6 
Pricing for International Markets  
Read chapter 18. Take the class preparation quiz on Blackboard before coming to class. 
*** Initial Demand/Product Analysis Papers due at the beginning of class *** 
 
November 11 
No class – Veteran’s Day 
 
November 13 
International Marketing Channels  
Read chapter 15. Take the class preparation quiz on Blackboard before coming to class. 

*** Initial Cultural/Promotion Analysis Papers due at the beginning of class *** 
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November 18 
Economic Development and the Americas 
Read chapter 9. Take the class preparation quiz on Blackboard before coming to class. 
*** Initial Political and Legal/Pricing Analysis Papers due at the beginning of class *** 
 
November 20 – Online class 
Europe, Africa, and the Middle East 
Read chapter 10. Take the class preparation quiz on Blackboard before class time. 

Listen to the voice-over Powerpoint lecture on Blackboard for chapter 10. Watch the PBS Wide Angle 
video, Dishing Democracy.  Answer at least one question by posting on the related Discussion Board 
thread on Blackboard by 5:30 p.m. on this day. Respond to two posts by 12 noon on November 22.  
 
November 25 – Online class 
Global Marketing Management  
Read chapter 12. Take the class preparation quiz on Blackboard before class time. 

Listen to the voice-over Powerpoint lecture on Blackboard for chapter 12. Watch the PBS Newshour 
Paul Soloman Reports videos, Misinvestment in China and Bumps in the Road. Answer at least one 
question by posting on the related Discussion Board thread on Blackboard by 5:30 p.m. on this day. 
Respond to two posts by 12 noon on November 27. 

November 27 
No class - Thanksgiving Holiday  
 
December 2 
Group Presentations 
You must attend this class even if you are not presenting, or you will lose 10 points off the top of 
your total grade. You will exhibit polite, attentive behavior during the presentations, or you will 
lose 10 points off the top of your total grade. 
 
December 4 
Group Presentations  
You must attend this class even if you are not presenting, or you will lose 10 points off the top of 
your total grade. You will exhibit polite, attentive behavior during the presentations, or you will 
lose 10 points off the top of your total grade. 
 
All final papers are to be turned in on this day even if you are not presenting on this day. Your 
final paper will be turned in through SafeAssign. You must turn in your initial paper with my 
comments on it at class. If you do not turn in the initial paper with my comments, you will receive 
a zero for this part of your grade. 
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December 9 
Final Exam  
The Final Exam will be on this Monday from 4 p.m. – 6 p.m. Your Final Exam will be worth 15% of 
your total grade. The exam will be choosing to answer 5/6 short essay questions. The questions will 
require application of the concepts discussed in this class to given situations. The exam is open-book, 
open-notes. You may bring any written material to use during this exam. Please bring a stand-alone 
calculator to this exam. No other electronic devices of any kind will be able to be accessed during this 
exam. The exam will cover everything since the midterm. This may include terms and knowledge from 
the first half of the class, but will not emphasize such knowledge or terms. 
 
 
The above schedule and procedures in this course are subject to change in the event of circumstances 
beyond the instructor's control. 
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