
 

 
MKT 362 – Essential Marketing Concepts 

Central Washington University 
Fall 2013 

 
 

Time:  M/W 10:00 a.m. – 12:10 p.m.   Instructor: Terry Wilson.  
Location: Shaw-Smyser 114    Office:        Shaw-Smyser 317 
E-mail: twilson@cwu.edu    Cell Phone: 206-300-4336  Before 9 p.m. 
Office Hours: Tuesdays 10 a.m. to 2 p.m. or by appointment 
 
Required Texts 
Foundations of Marketing (loose-leaf w/CengageNow)  ISBN: 9781285128689  
The Foundations of Marketing textbook being sold in the Bookstore is a customized book that only 
includes certain chapters of the whole text Foundations of Marketing.  We are not going to be using the 
whole text, so I only ordered the chapters of the books that we are going to use in order to save you 
money.  The CengageNow Course Key is E-HY7W3HPKUC5CC. You are not required to obtain 
access to CengageNow for this class, however, it may be beneficial for you to get this access as it may 
help you with the exams. Getting the access code will also give you access to the online textbook. 
 
Why We Buy: Updated and Revised Edition by Paco Underhill ISBN: 9781416595243 
This book is readily available through sources other than the bookstore.  I encourage students to 
purchase this book online if you can do so as it can be found for a much cheaper price.  Required 
readings of the text will not be due until several weeks into the quarter, so you have plenty of time to 
obtain the book. 
 
Creative Destruction by Richard N. Foster and Sarah Kaplan ISBN:  9780385501330 
This book is also available from many sources online very cheaply.  The ISBN number given is for the 
hardback version of the book, however the paperback version is also available and acceptable. The book 
is out of print, so I cannot order it to be available as a regular textbook.  Therefore, there is as 
coursepack version available for your purchase through the bookstore.  Coursepacks ARE NOT 
returnable unless the class is canceled, so do not purchase a coursepack and then order the book online 
thinking you can return the courspack when the book arrives.  The first required reading for this book 
will be due one week from the start of the course, so it is essential that you have this book or the 
courspack before that day and have done the reading. 

CATALOG COURSE DESCRIPTION 
Principles of Marketing (5).“Introduction to the development of a marketing system. Interaction of 
economics, law, politics, ethics, and the behavioral sciences in a mixed market society.” From the 
Undergraduate/Graduate Catalog: 2007– 2008, CWU 
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COURSE OBJECTIVES 
After completing this course, students should be able to: 

Understand and be able to apply basic marketing concepts. 
Be aware of social and ethical issues and their impact on marketing decisions. 
Be able to use the elements of the marketing mix in developing market strategies. 
Recognize the varying effects international and multi-cultural markets have in decision making. 
 

Course Organization: 
This course will be successful only with joint effort.  I will work to stimulate your interest and learning, 
while you should be prepared to discuss and analyze the concepts learned.  Students are encouraged to 
ask questions, actively participate in discussion and to comment on readings and lectures.  You should 
note that although the books and readings support the lectures, we will not rehash the books.  However, 
you will be responsible for knowing the material from required readings whether it is explicitly covered 
in class or not. 
 
The general format of each class will be: 
 

Discussion of any questions that students have about past material or about the class in general. 
Lecture of the major points of the topic using PowerPoint slides 
Discussion of additional readings, movies, in-class exercises, written assignments, etc. 

 
The lecture is there to make sure you understand the theory and vocabulary you need to know about 
marketing.  The book readings plus the additional readings, movies, etc. are to give you further 
understanding and practice in applying theory to the real world.  
 
Grading 
Your grade in this class will be based on the following: 
 
Class Preparation Quizzes   20 pts. 
Writing Assignments                       30 pts.  
Exam I  (October 21)    15 pts. 
Exam II (November 13)     15 pts.   
Final Exam _______                 20 pts. 
 
Total                                                   100 pts.   
 
Your final grade will be determined by totaling number of points you earn and dividing by 100.   
  
A = 94-100%  A- = 92-90% 
B+ = 87-89%  B = 83-86%  B- = 80-82% 
C+ = 77-79%  C = 73-76%  C- = 70-72% 
D+ = 67-69%  D = 63-66%  D- = 60-62% 
F = < 60% 
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Class Preparation Quizzes 
 
You will be required to take a quiz based on each reading prior to the class in which it is due.  These 
quizzes will be available on Blackboard.  There will be 10 quiz questions for each reading consisting of 
multiple-choice, true/false, and/or fill-in-the-blank questions. You will receive one point for each 
question.  Thus, each quiz is worth a total of 10 pts.  You have 45 minutes to do each quiz, so there 
should be no time pressure in taking the quizzes.   If you have done the reading, you should be able to 
answer the questions or find the answer to the question within the time frame given.  I will drop your 
lowest quiz score from the average.  Your final grade for the class preparation quizzes will be an 
average of all the remaining quizzes multiplied by 2 (rounded to the nearest whole point). You must 
submit the quiz for a grade before class time on the day the assignment is due, or you will receive a 0 for 
that quiz. If you have any problems with taking the quiz, send me an email detailing your problem, and I 
will consider re-setting it for you. I will not re-set the quiz for you if you run out of time taking the quiz 
before it is due. It is your responsibility to get the quiz done before time runs out so plan accordingly.   
Also, do not rely on the Blackboard due dates to let you know when quizzes are due.  This is not a 
reliable source.  The quiz due dates are in the schedule at the end of the syllabus.  
 
Writing Assignments  
 
The marketing faculty wants to assist their students in assessing and developing their ability to 
communicate effectively in writing.  Students in this course will submit a graded writing sample and 
those whose grade is reduced by 20% for poor writing will be referred to the CWU Writing Center.  If 
you turn in a written assignment in which I deduct at least 3 points for poor writing, I will refer you to 
the CWU Writing Center.  If you already know that writing is something with which you struggle, I 
suggest using their services early on.  They can help you with all aspects of writing (organization, style, 
grammar, etc.), and those students who have used their services get significantly better grades.  
 
There will be 2 writing assignments. Each written assignment will consist of a case-type question related 
to a particular topic. For each writing assignment, you will write a 1-2 page memo discussing the 
assignment. The topics and due dates are as follows. A detailed description of what aspects of the topic 
you are to cover in your papers is available on Blackboard under assignments.  
 
Topic 1:  Social Responsibility and Ethics       Due:  October 28 
Topic 2:  Consumer Behavior            Due:  November 18 
 
The assignments will be graded on a 15-point system. All assignments must be submitted through 
Blackboard by the beginning of class time.  Any late assignments will receive a 3 point grade 
deduction for each 24 hour period the assignment is late.   
 
Assignments will be graded on clarity, grammar, depth of analysis, and full discussion of the issue.  In 
order for an assignment to receive the full 15 points, there must be less than two grammar/spelling 
mistakes in the memo, and all major issues must be discussed thoroughly.  An average assignment may 
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have more grammar/spelling mistakes and/or may be missing coverage of a major issue.  A below-
average assignment has numerous grammar/spelling mistakes and/or such poor analysis or writing that I 
can't understand the points you are trying to make. Each assignment will be graded based on the 
following scale. 
 
 Coverage of issues  6 pts. 
 Analysis of situation  6 pts. 
 Writing style   3 pts. 
              15 pts. 
 
Of course, if your writing is so poor that I can’t figure out what you are trying to communicate, 
additional points may be subtracted from the other areas due to poor writing.  It is your responsibility to 
communicate to me the points that you are trying to make. 
 
You should use information from the description of the writing assignment, lecture and any required 
readings to complete the assignments.  You should not use any out-of-class information on the writing 
assignments.  You will not receive full credit for the discussion of any topic that does not include the 
way it was discussed in this course.   These written assignments are essay homework assignments, not 
research papers, so no citations are necessary.  That also means that the entire written assignment work 
you turn in must be your own original work.  You will be required to turn the papers in through 
SafeAssign in Blackboard.  
 
Any instance of plagiarism found in either a draft or through SafeAssign will result in failing this 
class.  If you want to quote in a written assignment, state where the material you are quoting is from and 
put quotation marks around the exact quote.  For example, 
 
According to our textbook, Foundations of Marketing (p. 3), “customers are the focal point of all 
marketing activities.” 
 
would be the acceptable way to include a quote in your written assignment. Other than quoting from any 
class reading material, you should not be using quotations, and you should use quoting sparingly. 
Therefore, the vast majority of the written assignment should be your own opinion. There are often 
multiple points of view on these written assignments, so there is not necessarily one right answer to any 
of the assignments.   
 
I will help anyone who has not received at least a 14 on a previous written assignment by going over 
drafts submitted through Blackboard. You must submit a draft at least 48 hours before the assignment is 
due. I will try to give you 24 hour turn-around time on your drafts, but this may vary depending on how 
many drafts I get at the last minute. I will not tell you what to write. Rather, I will help correct your 
grammar and give ideas on what you need to address in order to get a better grade on your assignment.  
Just because YOU THINK you’ve addressed all the issues I’ve pointed out in your draft does not make 
it so.  You will not automatically receive a 15 if you submit a draft.  You are limited to two drafts. I 
suggest that you start early if written work is not something at which you excel. 
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Exams:  
There will be 3 exams. All exams will be closed book. Exam I and II will consist of 30 multiple-choice 
questions. You will have one hour for each of these exams. The final exam will have a one hour section 
of 30 multiple-choice questions (15 points) and a one hour essay question section (5 points). Please 
bring a stand-alone calculator to all exams. You will not be able to access any other electronic devices 
during exams. 
 
Course Policy on Exams: 
All students are required to take each exam at the time and date specified on the syllabus except for 
illness or a death in the family.  If you are ill, you must provide a doctor’s note.  If there is a death in the 
family, you must provide an obituary notice or a death certificate.  In either case, you should notify me 
by email prior to the exam that you will not be taking the exam.  There should be no other reason for 
missing an exam. 
 
Plagiarism and Cheating:  
All work in this course must be completed in a manner consistent with the CWU Code of Conduct on 
plagiarism, cheating, sexual harassment, and diversity (See CWU Catalog Appendix A & B). The course 
will be taught in a manner consistent with the CB Honor Code, “As College of Business students we 
pledge to uphold these standards of professionalism and conduct ourselves in accordance with them. We 
will not lie, cheat, or steal, and will not tolerate those who do. Our behavior defines who we are and 
what we will become.”  Any instance of plagiarism or cheating will result in the student(s) flunking the 
course.  I am not kidding.  If you cheat on an exam or plagiarize an assignment, I will flunk you for 
the entire course, not just the exam or assignment.  I have done it before. 
 
 
Disability Accommodations 
Any students with disabilities who need accommodation in this course are encouraged to speak with the 
instructor as soon as possible to make appropriate arrangements for these accommodations. 
 
Don’t bother asking because the answer is No! section: 
 

• If you are not going to be at class, do not ask me for the class notes.  It is your responsibility to 
be there and to get all class announcements and explanations.  I suggest that you make friends 
with a classmate in case of missing a class to get the notes.  Attending class is important to your 
grade. 

 
• You will not be able to re-write a paper to get a better grade. 

 
• Your grade will be calculated as described in this syllabus. There will be no exceptions to the 

policies as outlined here.  I do this to be fair to everyone and to not have to evaluate the 
legitimacy of people wanting exceptions. 
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• You cannot take the final exam early. 
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Course Schedule 

 
September 25 
Introduction  
We will be going over the syllabus and watch the first hour of Triumph of the Nerds. 
 
September 30 
Market Orientation and Triumph of the Nerds (continued) 
Read chapter 1 in the textbook and take the class preparation quiz on Blackboard before class. 
 
October 2 
Creative Destruction and Triumph of the Nerds (continued) 
You should read Chapter 1 of Creative Destruction and take the class preparation quiz on Blackboard 
before class. 
 
October 7 
Organizational Learning  
Read Chapter 3 of Creative Destruction and take the class preparation quiz on Blackboard before class. 
 
October 9 
Innovation 
Read Chapters 4 and 5 of Creative Destruction and take the class preparation quiz on Blackboard before 
class. 
 
October 14 
Marketing Environment 
Read chapter 3 in the textbook and take the class preparation quiz on Blackboard before class. 
 
October 16 
No class – CWU Professional Development Day 
 
October 21 
Market Research  
Read chapters 1 and 2 in Why We Buy and take the class preparation quiz on Blackboard before class.  
 
***Exam I (covering all material through Marketing Environment) will be given in the first hour 
of class*** 
 
October 23 
Market Research (continued)  
There is no reading assignment or class preparation quiz for this class.  
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October 28 
Market Segmentation  
Read chapters 8, 9, 10 and 11 in Why We Buy.  Take the class preparation quiz on Blackboard before 
class. 
 
***Written Assignment #1 Due*** 
 
October 30 
Consumer Behavior  
Read chapter 6 in the textbook and take the class preparation quiz on Blackboard before class. 
 
November 4 
Product Issues   
Read chapter 10 in the textbook and take the class preparation quiz on Blackboard before class. 
 
November 6 
Product Issues (continued) – Online Class Day  
Read chapter 11 in the textbook and take the class preparation quiz on Blackboard before 10:00 a.m. Go 
to Blackboard and open the folder for this online class day. In that folder, watch the voice-over 
PowerPoint Flash video on Blackboard for chapter 11. Then click on the link to watch the video – 
Secrets of the Superbrands. 
 
November 11 
No class – Veteran’s Day 
 
November 13 
Pricing Issues 
There is no reading assignment or class preparation quiz due today. 
 
***Exam II (covering all material from Market Research to Product Issues (continued)) will be 
given in the first hour of class*** 
 
November 18 
Pricing Issues (continued) 
Read chapter 12 in the textbook and take the class preparation quiz on Blackboard before class. 
 
***Writing Assignment #2 Due*** 
 
November 20 
Place Issues 
Read chapter 14 in the textbook and take the class preparation quiz on Blackboard before class. 
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November 25 
Place Issues (continued) 
Read chapters 3, 4, 6, 7 and 17 in Why We Buy and take the class preparation quiz on Blackboard 
before class. 
 
November 27 
No Class – Thanksgiving holiday 
 
December 2 
Promotion Issues  
Read chapter 16 in the textbook and take the class preparation quiz on Blackboard before class. 
 
December 4 
Promotion Issues (continued) 
Read the video case preparation (p. 486-487 in the textbook) “The Toledo Mud Hens Make Marketing 
Fun”, but there is no other reading assignment or class preparation quiz for this class. 
 
December 9 
Final Exam – 8:00 a.m. – 10:00 a.m. 
The Final Exam will cover Pricing through the end of the course.   
Your Final Exam will be worth 20% of your total grade.   
 
The above schedule and procedures in this course are subject to change in the event of circumstances 
beyond the instructor's control. 
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