
Social Media
Purpose vs. Presence

Theme
Everyone is saying “do” social media but no one is saying “how.” During this unique seminar 
we will dive into the “how.” We will investigate how wineries and wine businesses have a 
unique opportunity to build a purpose-driven community to carry their message to existing 
and potential customers. Additionally we will discuss which social networks to utilize and 
why, as well as strategies, tools, and much more. Come prepared to leave knowing not only 
more about social media but how to build a purpose-driven strategy. 

Date:  Thursday, November 4, 2010
Time:  1:30-4:00 p.m. seminar, followed by a wine reception from 4:00-5:30 p.m.
Location:  Central Washington University, Ellensburg. Mary Grupe Center   (map link here)
Cost:  $39 per person

A wine reception will immediately follow the seminar. Please bring a wine of your choice to 
share with your colleagues!

Pre-registration is required. To register, please call 509-963-1504. Payment must be made at 
the time of registration to secure your space. As per policy, refunds may only be granted if we 
receive notice of cancellation at least 10 days prior to the class. 

About the Instructor:  Josh Dirks, President and Founder of Social Creature Media

In September 2009 Josh launched Social Creature Media, a company dedicated to brand
humanization through contagious content.  Social Creature Media today has more than 40 clients 
and has grown month over month since its inception.  SCM continues to break new ground and 
create new proprietary solutions for the social media space.

Josh is an old hand at new business. At 10X Marketing, the company founded by Paul Allen 
to provide full-service Web marketing services, Josh became a senior member of the team that 
launched 10X’s proprietary SEO technology internationally. Later, Josh created Pin Point
Marketing specializing in search engine optimization, pay-per-click, and affiliate marketing. He 
also became a founding member of three other high-tech ventures (AdBasix, Great American 
Scavenger Hunt, and BlaghNow.) More recently, he launched ExtremeNW, a social networking 
site for Northwest adventure seekers. 

Josh worked for Entercom Communications as director of digital and strategic sales and
marketing. In this roll he became a  leader in media integration, harnessing the power of social 
media within the traditional space. Josh spends his spare time with his family, is an avid sports 
fan, and loves networking with new people on a professional and personal level.  You can follow 
his fast-paced world on numerous blogs and obsessively updated online forums.
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