SERVICE & ACTIVITY FEE ANNUAL REPORT

Publicity Center: $254,488

The Publicity Center produces quality products and provides excellent services to other S&A
funded areas. With the increase in demand for services, the committee agreed to increase
funding to cover the increasing cost of operating supplies and to cover production of the Hype
publication. The committee also agreed to increase funding for additional student positions to
keep up with industry expansions and to help offset demands within the office.

Fiscal Year: FY2018

Program Name: Publicity Center
Program Manager: Lola Gallagher

Please list any S&A funded positions that have been vacant longer than six (6) months. If any
vacancies exist, please explain how you utilized the funds and what your long term plans are
for the position.

N/A

Please provide an overview of the student centered programming provided, i.e. type of
programs, milestones, number of students impacted, and how they benefited.

While we work primarily with S&A and Student Success areas, Publicity Center services are available to any department or program seeking to promote a campus event
or student-life related initiative. During FY2018, the Publicity Center completed 532 projects inclusive of promotional packages, videos and digital advertising. CWU Hype
social media platforms continue to grow and evolve to not only provide event information but also a fun slice of student life. Last year's biggest engagement campaigns
through CWU Hype truly highlight diversity in student programs and activities: Wildcat Snapshot, Wildcat Welcome Weekend, Homecoming entertainment, Haunting at
Central, ASCWU Coat Drive, Warren Miller film, Dia de los Muertos, Parade of Nations, #MeToo speaker panel, Red Cross Blood Drive, Earth Month, Student
Appreciation Day, PolyFest, Barrio Fiesta, Pride Week, Veterans Resource Center, etc. We employ 17-20 students during the academic year, 1-2 temp employees, and
2-3 summer interns - although that is an area in which we see potential to expand for the benefit of departments but also to enrich internship offerings.

Please provide a detailed explanation of any fund transfers from one service and activities fund
budget to another.

N/A

Please provide an explanation for any positive or negative fund balances at year end.

Positive fund balance resulting from conservative spending is being used for
new workstations and office enhancements, student and temp positions to
improve service offerings and project delivery, professional and team
development, and retention of healthy fund balance to address equipment
issues or program needs.



SERVICE & ACTIVITY FEE ANNUAL REPORT
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FY18 FY19 FY20 FY21
Actuals Budget Budget Budget

BEGINNING BALANCE 45,314 111,378 44,615 17,688
RESOURCES

S&A Allocation 259,644 259,644 259,644 259,644

Self-Support Funds 74,254 74,254 74,254 74,254

Other Funds Received 125,040 125,040 125,040 125,040
TOTAL RESOURCES 458,939 458,939 458,939 458,939
EXPENSES

Student Payroll 75,183 90,207 90,207 90,207

Non Student Payroll 193,564 240,475 240,475 240,475

Benefits 86,921 105,184 105,184 105,184

Goods & Services 37,207 89,835 50,000 50,000
TOTAL EXPENSES 392,875 525,702 485,866 485,866
TRANSFERS

Transfers In - - - -

Transfers Out - - - -
TOTAL TRANSFERS - - - -
NET 66,064 (66,763) (26,928) (26,928)
Ending Fund Balance 111,378 44,615 17,688 (9,240)
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